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Grizzlies’ Jaren Jackson Jr.
named Western Conference
Player of the Week to mark
his first time in category

MEMPHIS, Tenn. January 27,
2025— The NBA announced that
Memphis Grizzlies
forward/center Jaren Jackson Jr.
was named the Western Confer-
ence Player of the Week for
games played Monday, January
20, through Sunday, January 26.

This marks the first career
Player of the Week award for
Jackson Jr., who guided Mem-
phis to a 4-0 record with aver-
ages of 25.8 points, 6.3 rebounds,
2.5 assists and 1.5 blocks in 31.2
minutes. The Grizzlies were the
only NBA team to go 4-0 this
week, extending the NBA’s long-
est active winning streak to six
games and tying the team’s long-
est winning streak of the season.

Memphis swept a four-game
home stand this week with vic-
tories over the Minnesota Tim-
berwolves, Charlotte Hornets,
New Orleans Pelicans and Utah
Jazz. The Grizzlies won those
games by an average of 12.3
points with Jackson Jr. placing
second in the league in total
points in the paint (56) over that
span.

Jackson Jr. led the West in plus-

minus per game (+17.5) and
ranked third in the NBA in net
rating (+24.6) among players
who averaged at least 25 minutes
per game (behind only team-
mates Jaylen Wells and Ja Mo-
rant). The 25-year-old scored at
least 20 points and shot 50 per-
cent or better in all four games,
recorded his fourth double-dou-
ble of the season in the Grizzlies’
Martin Luther King Jr. Day Cele-
bration Game victory on January
20 vs. Minnesota and tied a ca-
reer high with seven assists in a
win on January 24 vs. New Or-
leans.

Jackson Jr., who earlier this
month was named the Western
Conference Defensive Player of
the Month for December, is scor-
ing a career-high 22.9 points per
game as the leading scorer for the
Grizzlies, the NBA’s highest
scoring offense (123.7 points).
Memphis, currently third in the
West, also leads the league in
field goals and free throws made
and ranks second in rebounds
and assists, third in blocks, fifth
in field goal percentage and sev-
enth in 3-point field goal percent-
age.

The New Orleans Saints
sanction Girls High School

Flag Football in Mississippi

from sports page 1

“We are thrilled to partnen
with the MHSAA and bring]
the excitement of girls flag
football to the state of Mis-
sissippi, ” said Gayle Ben-
son, Owner of the New
Orleans Saints. “This is
just the beginning, and we
look forward to seeing the|
league grow, offering more
young women the chance
to experience the joy and|
empowerment that sports
bring.”

the MHSAA and bring the ex-
citement of girls’ flag football to
the state of Mississippi,” said
Gayle Benson, Owner of the
New Orleans Saints. “This is just
the beginning, and we look for-
ward to seeing the league grow,
offering more young women the
chance to experience the joy and
empowerment that sports bring.”
As the pilot season is preparing
to launch, the Saints and

MHSAA remain committed to
expanding the program in the
years to come, ensuring more
schools and student-athletes ac-
ross the state can be part of this
exciting new chapter for Missis-
sippi’s young student-athletes.
“This is an amazing milestone in
our quest to sanction all 50 states
for girls flag football,” said Step-
hanie Kwok, NFL Vice President
of flag football. “Mississippi
makes the 14th state that has
sanctioned flag football as an of-
ficial girls’ high school varsity
sport. We have seen tremendous
increase in participation in the
sport, but it would not happen
without NFL Club support like
the New Orleans Saints.”

Flag football will officially be in-
cluded in the Los Angeles 2028
Olympic Games program, led by
efforts of the International Feder-
ations of American Football
(IFAF) and supported by the
NFL.

For more information, visit
NewOrleansSaints.com-

Toyota launches the ‘You Can’t Stop My
Drive’ campaign to focus on celebrating

PLANO, Texas, Jan. 27, 2025
/PRNewswire/ -- Toyota has
proudly lifted the wraps on its
newest national brand campaign,
"You Can't Stop My Drive,"
which celebrates the shared opti-
mism for a progressive future, fo-
cused on Black men. Toyota's
2025 campaign aims to reinforce
its emotional connection with
Black men by spotlighting mo-
bility as a transformative in-
fluence in their daily lives.

The aim of "You Can't Stop My
Drive" is to help reshape public
perceptions of Toyota among
Black males. The brand is ac-
tively engaging younger buyers
by highlighting mobility as more
than just transportation, but a
mindset and tool for an empow-
ered and obtainable future. The
new campaign represents a shift
in tone that challenges Toyota to
speak to the target in a bolder,
more reflective and authentic
way.

"I have a lot of heart for this con-
sumer. In them, I see a younger
version of myself. The con-
fidence, the drive, the refusal to
back down or alter their sense of
expression," said Corey D. Sea-
ton, Burrell Communications
Group VP-Group Creative Direc-
tor. "We worked tirelessly to
honor these men, injecting their
bold and unflinching energy into
every aspect of this campaign—
music, copy, voice over, per-
formances. We are more than
thrilled with the outcome."

The automaker echoed that sen-
timent. "We at Toyota are truly
excited to embark upon this jour-
ney with our valued customers
and the Black community, cele-
brating mobility as one of the key
anchors of their progress and
achievement," said Mike Tripp,
Group Vice President of Toyota
Marketing. "Through this cam-

Rising star Westin Workman, GR Cup Racer, is making tracks in Toyota's racing program.

(Photo/Courtesy: Toyota)

"We at Toyota are truly ex-
cited to embark upon this|
journey with our valued
customers and the Black
community, celebrating]
mobility as one of the key
anchors of their progress
and achievement,” said|
Mike Tripp, Group Vice
President of Toyota Mar-
keting.

paign, we want Black men to feel
seen, valued, heard and appreci-
ated by our brand, fostering a
genuine emotional connection
that goes beyond just our ve-
hicles," he added.

The new brand campaign taps
into what's at the forefront of
Black men's minds—the power
of their unique culture, the im-
pact of their experiences, their

personal passions and how all in-
tersect with mobility.

The effort underscores Toyota's
on-going commitment to sup-
porting the community's desire to
manifest new realities and create
a progressive future together.

It prominently features the voices
of Toyota GR Cup racer Westin
Workman and fashion influencer
Devan on Deck. NBA star Da-
mian Lillard also lends his iconic
voice to the campaign's content,
further amplifying the message.

*Westin Workman, GR Cup
Racer: As a rising star in Toyota's
racing program, Workman em-
bodies the determination and for-
ward-thinking mindset that
defines the campaign.

*Devan on Deck, Style and
Fashion Influencer: Known for

his unique approach to merging
style and purpose, Devan on

Deck connects with younger au-
diences, sharing how mobility
fuels self-expression and pro-
gress. His contributions include
Instagram Stories, branded stills
and creative digital content.
*Damian Lillard, NBA Super-
star: Lending his iconic voice to
all of the campaign storytelling
elements, Lillard—also a Toyota
dealership owner himself—un-
derscores the power of mobility
as a means of breaking barriers
and achieving dreams.

Together, these influencers show-
case the multifaceted ways in
which mobility drives success,
self-discovery and life-changing
optimism. Toyota's "You can't
Stop My Drive" champions the
intangible element of movement
to uplift individuals and com-
munities.

America needs a youth sports revival for
kids’ mental and physical health

from sports page 1

mental,
lenges.

or age-related chal-

Tennis recognizes that not every-
one needs to play on the same
size court and by the same rules.
All the way down to beginner
youth (and all the way up to the
elderly), adaptations are avail-
able, ranging from the speed and
size of the ball, the size and
weight of the racket, the size of
the court, rules of service, scor-
ing, and the length of a match.

Sports remain one of ourn
best tools for combatting]
the crisis in youth health.
ALl sports need to look fon
opportunities to expand|
their reach through custom
tailoring to meet players|
where they are.

Importantly, wheelchair tennis
has made a major breakthrough
and is an exciting variant of the

Touchdown at Icon Entertainment & Hospitality’s
Super Bowl Watch Parties across Nashville for one
day only on February 9 ... from sports-Ent. 5

ern Turf Lofts and Music City
Threads merchandise line. Icon’s
newest ventures include Show
Pony, the Southern Turf Club
and East Nashville neighborhood
bar Schulman’s, as well as a spe-
cial pop-up, Tanya Tucker’s Te-
quila Cantina on Broadway.

Since opening the Johnny Cash
Museum in 2013 — the first com-
ponent of a presence in down-
town Nashville that is now
comprised of more than 100,000
square feet of commercial real
estate — Icon has welcomed mil-
lions of patrons from around the

world to its dining and entertain-
ment establishments.

USA Today, Forbes, Time, Rol-
ling Stone, Condé Nast Traveler,
National Geographic, Southern
Living, Marie Claire, AAA, and
TripAdvisor are just a few of the

Haggery grabs 4th AAC Player of
Week honor ... from sports page 3

percent overall (17-27), hit 3-of-
4 from long distance and 8-of-11
at the free throw line.

Haggerty recorded his 13th and
14th games of the year with 20-
plus points.

Against the Shockers, he put up
22 points, five rebounds, four as-
sists and four thefts while shoot-
ing 8-11 overall. On Sunday

against UAB, he got 23 points, a
career high-tying nine assists, six
rebounds and three steals while
going 9-16 overall from the floor.

With the victories, the Tigers
climbed to No. 19 in the Associ-
ated Press poll and No. 16 in the
USA Today Coaches Poll, both
were announced Monday morn-
ing.

Memphis will head to Houston
for their first visit to Rice as
AAC members on Sunday for a
2 p.m. tip.

For complete information on
Memphis Tiger Men's Basket-
ball, visit www.GoTigersGo.com
and follow the team's social
media channels on Twitter, Insta-
gram and Facebook.

outlets and organizations that
have honored and awarded
Icon’s establishments with dis-
tinction, solidifying their status
as “must-visit” Music City at-
tractions and dining experiences.

Do You Know This

About Black History?

e In 1847 Frederick Doug-
lass published the first issue
of the North Star newspaper,
an anti-slavery newspaper.

e In 1941, the Atlanta
Urban League won the right
for Black women to be ad-
dressed as “Mrs.” in predom-
inantly white newspapers.

* African American film-
maker Oscar Michaeux is
born on Jan. 22, 1884.

Email Black History Month photos and news to MSTnews@prodigy.net or BlackInfoHwy@prodigy.net

game that's widely available.

Tennis is also a game young
people can play into adulthood.
There are leagues and competi-
tions across the country for
players 18 and over, 40 and over,
and even 95 and over.

Sports remain one of our best
tools for combatting the crisis in
youth health. All sports need to
look for opportunities to expand
their reach through custom tailor-
ing to meet players where they
are.

skesksk

Brian Hainline, MD is Chair of

the Board and President of the
United States Tennis Association
and recently transitioned from
the NCAA as their Chief Medical
Officer.

He co-chaired the International
Olympic Committee Consensus
Meetings on both Pain Manage-
ment in Elite Athletes and Mental
Health in Elite Athletes.

Dr. Hainline is Clinical Profes-
sor of Neurology at NYU Gross-
man School of Medicine.

This piece first appeared in the
Boston Herald.

Watch for
The Mid-South Tribune’s 30th
Annual Black History Month Edition.
Coming in February 2025!

St.Jude Children’s
Research Hospital

Finding cures. Saving children.
ALSAC - DANNY THOMAS, FOUNDER



